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dell’audio-visuale nel_la
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Giuseppe lanniello
Digital Communication Consultant

20/30 MINUTI




Who am |7



cYy

joma

e D‘p v ""-’::
ke

- v
na a pPace
81509 orize pel v

O anni di
7chubhlica [taliang

" Commis:ione europes -
Rappresemanza
Like This Page

% 70 anni fa nasceva la Ropubb:ca
l , t r'. Itallana!
na s a T e #29iugno aFestade aRepubblica
t t t r" , See Translation
dnte Storie!

In ltalia

OO0 124

1 comme "M 52 shares

o) Like J Comment A~ Share »~

Most re Ve -

Miguel Atanet Felice Giornata Nazionale,
Nalia! 2 [ |

Uke Reply See translation 2y

17 ut the .‘ '
£t 2017 40: check ©

urity & #industry
BC

Llyr2wz28Up (A |

16

turopean .

2 Comments

N, ™
D Like ) Commene ~ Share D~

Most relevant »

N Francese, Violante Flavia Sasso have 5
look! &

Like - Ropiy . 5, o

9 reply

B

<

eventi e lante altre
d dCcontarer w.‘.'.-..c(,!acror,cu
See Tr.'mf.‘anon

5 shares

Nobes ¥

gipror A

O
~

{ W4
)\'."“ AW

er 2016 -G
jire perché gli

ricolo dell' HUffP
A

e
|cani parleremo d

b://bit.ly/1H3cAnV




Percheé e cosi importante
"audio-visuale per i social media”



Visual content is everything
we see, read, interact with on the internet.



Visual content is the visual piece of the
world wide web we consume everyday.
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We are moving from text messages
(which are also becoming shorter)

to Simple anc expressive forms

pictures, memes, emojl,
GIFs or very short videos

“Buffer Blog 2017




Utilizzando solo le immagini.






150X

Tweet con immagine riceve
piu retweet di uno senza immagini.
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10%

Informazioni che ricordiamo

dopo tre giorni solo
dopo averle sentite.



65%

Informazioni che ricordiamo
dopo tre giornl

dopo averle sentite e lette
attraverso un’immagine.




Nuovi mezzl di comunicazione.



Nuovi formati di comunicazione.
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accorcilare le distanze, le stories.



How effective have stories been as Do you plan to invest more in
nart of your social media strategy? stories ads in 2079?

35% @ gomewhat effective

61% ® Yes
34.6% @ Unceriain 39% No

22.6% Very effective
58% @ gomewhat ineffective

1.9% Very ineffective

State of Social R
State of Social Report / 2019 buffer.com/state-of '_epcinr'_t'r/l ?019

1174

Buffer - State of Social 2019



8l PROFILE OF INSTAGRAM USERS

201 8 BREAKDOWN OF INSTAGRAM'S GLOBAL USERS BY AGE AND GENDER, IN MILLIONS

AGE TOTAL FEMALE MALE
128 TOTAL 800,000,000 51% W%

117

13-7 61,000,000 3% W
B-24¢ 245,000000 16% 15%

117 117
25«34 234,000,000 15% 15%
35«4 140,000,000
45 - 54 73,000,000
55 -« &4% 30,000,000
74 65 17,000,000
67
4]
33
17
.l mE A

13-17 18 -24 25 - 34 35 - 44 45 - B4 65 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

k1 L
k1 L

SHOWS ORIGINAL VALUES, WHILE GRAPH VALUES HAVE BEEN DMIDED BY ONE MILLION. TABLE PERCENTAGES REPRESENT THE RESPECTIVE GENDER HOOtS"lte‘ we

AND AGE GROUP 'S SHARE OF TOTALGLOBAL INSTAGRAM USERS. TABLE VALUES MAY NOTSUM EXACTLY DUE TO ROUNDING IN THE SOURCE DATA. soc‘°|

SOURCES: EXTRAPOIATION OF DATA FROM INSTAGRAM [VIA FACEBOOK] , JANUARY 2018. NOTES: THE ‘TOTAL' COLUMN OF THE INSET TABLE we




80-.

degli utenti sono fuori da USA
Dato Aprile 2017




1 9 m I n utenti in italia a Settembre 2013

1 0 Posizione dell'ltalia nel mondo




YOUTUBE
WHATSAFP
FACEBOOK

INSTAGRAM
FB MESSENGER
TWITTER
LUNKEDIN
SKYFE
PINTEREST
SNAPCHAT
TUMBLR
WECHAT
TWITCH
BADOO
REDDI
VIBER

<8 PIATTAFORME SOCIAL PIU ATTIVE

20]9 PERCENTUALE DI UTENTI CHE DICHIARANO DI USARE CIASCUNA PIATTAFORMA [SURVEY)

B7%
® Hootsuite are. B4%
81%
D 12%
1%

I 0% Bl SOCIALNETWORK
SR 0% MESSENGER / VOIP
D 9%

9%

Report Digital 2019, Hootsuite e We Are Social
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Instagram
Discovering and telling stories from around the world.
Founded in 20170 by @kevin and @mikeyk.

theapologistmag, frenchkiwijuice, justintimberlake
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Visualizza dati statistici

O QV N

ﬁD“ Piace a kubacz88 e altri 56

digitalsinglemarket Last chance to influence EU policy on

#fakenews: our dedicated survey ends on Friday

a O O




Utilizza tutte le funzionalita.



1 volta al giorno.



Clarity, creativity and consistency.



Become a storyteller instead,
offering ‘micro-stories’ via your captions, videos,
Instagram Stories and profile.




Using the Insights feature business account.



Choose the right hashtags.



clear timeline.



community.

seqgul hashtags o posti



“We want to be a part of our customer's journey and a part of people’s
-eal-life stories and if you buy our product, great,” says Warfield. "But
buying from Nike isn't entirely the point. We began 10 invest in people
(the community) on social media because that’s where they are and
that’s where they spend time.

Social media is where people share the experiences and it's where
they’re asking support-related questions. It's a massive community ana
a great chance to build relationships.”

https://butfer.com/resources/instagram-community-nike



Furopean Commission DGConnect



10:06

i~ —
digitalsinglemarket @ 0

609 2.101 272

O
Promozioni Modifica il profilo

Digital Single Market £

Official account of EU #digital policies #Digitalsinglemarket
#A| #DataEconomy #fakenews #Disinformation #Tech
#Technology #loT #Innovation

bit.ly/2DZmFYF
European Union, Brussels, Belgium

VISUALIZZA TRADUZIONE

-

Metti in evidenza #ICT2018

Togetiier With
abolishing theroaming

-~

el

QUANTUM
REVOLUTION

" The main ose of the
kL

Today we are here to
launch the EU Blockchain

We want forward
through common actions.

DGConnect
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How to make it
through BlueMonday?
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-\

/
-
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digitalsinglemarket #BlueMonday got you down i ?

Visualizza dati statistici
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ONLINE CONTENT
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Visualizza dati statistici

O QY N

@b Piace a gioianniello e altri 23

digitalsinglemarket We can't offer you free ice cream & .
But we make sure that you can enjoy & your favourite
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#FutureOfEurope
#DigitalSingleMarket
Metti in evidenza

@ﬁ % Piace a gioianniello e altri 62

Visualizza dati statistici

digitalsinglemarket Which technologies will be crucial in
the next decade? Will Europe stay a global digital leader?
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be creative.

Visualizza dati st:
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@D Piace a kubacz88 e altri 56

digitalsinglemarket Last chance to influence EU policy on
#fakenews: our dedicated survey ends on Friday
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ol MobileVikings = 3 10:16

(.ul MobileVikings = 3. 10:16

& Video < Video

digitalsinglemarket L
= Brussels, Belgium &, digitalsinglemarket

© Qv © QY

Visualizzazioni: 184 - Piace a jbuludova e vincenzotiani

digitalsinglemarket What is the connection between words
"diversity", "do no harm" or "explainability" and Al? &9

Visualizzazioni: 171 - Piace a gioianniello e jbuludova

digitalsinglemarket How will ethics guidelines help the

development of trustworthy Aigg? We asked Nathalie, one
of our exnerts on Artificial Intellicence_ to tell 11s more

A QA ® O @™ A Q. ® O ™




Stories




rll MobileVikings = 10:09

techcrunch

2376 1,2 MLN

Messaggio
TechCrunch 2

Dedicated to obsessively profiling startups, reviewing
gadgets and internet products, and breaking tech news.
Home to Disrupt and Startup Battlefield.
techcrunch.com/event-info/disrupt-sf-2018/

San Francisco, California

ngideu, eva.brazdzionis businessinsider

VISUALIZZA TRADUZIONE

Those are the world™s iop
business schools, according

10 recruters

_ This week saw the
exciling car showof the;

take Inspiration.
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How to do a story.
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rll MobileVikings LTE 12:04 7 9 37% ==

© Jnstagram Y

M| europeancommission

How to do a post.

#investEU EUROPEAN UNION

O QY N

£)5 D Piace a ourplanet_eu e altri 1.807

europeancommission We believe education is the future.
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tools.



Buffer stories



Square

1080 x 1080

1:1 Aspect Ratio

1080 px

Horzontal
1080 x 566

1:91: 1 Aspect Ratio

Vertical

1080 x 1350

4:5 Aspect Ratio

i ;. mikeunplugged 11h

INSTA STORIES

1080 x 1920
9:16

Photo or Video
15 seconds Max.

IGTV ~

Q, mikeunplugged 4 seconds ago

1080 x 1920
9:16

Video
15 seconds min.

10 minutes max.
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misura, analizza, adatta.









-l HASHTAG AND EMOJI RANKINGS

201 8 BASED ON THE NUMBER OF TIMES PEOPLE USED EACH HASHTAG ON INSTAGRAM IN 2017, AND CUMULATIVE EMOJI USE ON TWITTER SINCE JULY 2013

MOST-USED HASHTAGS ON INSTAGRAM IN 2017 MOST-USED EMOJI ON TWITTER (CUMULATIVE) MOST-USED EMOJI ON TWITTER (CUMULATIVE)
01 #LOVE 0n & 1,955,000,000 1 23] 359,000,000
02 #INSTAGOOD 02 ¥ 918,000,000 2 @ 344,000,000
03 #FASHION 3 & 727,000,000 13 9 320,000,000
O4 #PHOTOOFTHEDAY Ok & 688,000,000 PO - - 295,000,000
05 #BEAUTIFUL 05 ™ 665,000,000 5 & 287,000,000
06 #PICOFTHEDAY 06 @& 556,000,000 1t @ 282,000,000
07 #FITNESS 7 & 510,000,000 7 @ 228,000,000
08 #STYLE 8 & 454,000,000 8 @* 226,000,000
09 #TRAVEL 09 v 402,000,000 9 oe 198,000,000
10 #HAPPY 0 @ 395,000,000 20 & 190,000,000

SOURCES: INSTAGRAM HASHTAGS: KLEAR, JANUARY 2018, BASED ON GLOBAL INSTAGRAM USAGE FOR FULL-YEAR 2007 [ALLLANGUAGES WITTER EMOUE EMOJITRACKER, JANUARY 20M : * are
BASED ON CUMUIATIVE WORLDWIDE USES OF EACH EMOUI ON TWITTER BE TWEEN O% JULY 2013 AND 22 JANUARY 201 JURE S HAVE BEEN ROUNDED TO THE NEAREST MILUON 00 SU' e 8ocia|




Jakub Kajtman
) @JakubKajtman
Great tips about how to use visuals, photos
& video on . “You should give a

/
-~

present to your followers every day”
Good job,

& Traduci il Tweet
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Thanks!

Eollow me on Twitter & Instagram: @gioianniello
Send me an email: gioianniellol@gmail.com



