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Social Media for EDICs  

DG COMM Social Media Team 

Informing, engaging & moderating 



How can 
social media 
help? 
 
What role 
can it play? 
  



Social media gives you the ability to: 

 Reach and inform 
It allows you to reach target audiences with useful and relevant information 

 

 

 Listen and respond 
It is a conversation – it gives you a platform to ask questions and react quickly 

 

 

 Build a network 
It is a way to connect with other organisations and influential voices 



 
But you need the ability to: 

 
 Create or find useful content for your audience 
Can you make it local, practical, shareable? How can your EDIC help? 

 

 Be there and be open 
Answer questions, and be prepared for negative reactions 

 

 

 Connect online and offline 
Build relationships with journalists and organisations by engaging online, including social 
media in press work  and making social media part of your events 



Our social strategy 
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Be accessible 
 
Inform 
 
 
Listen 
 
Engage 



General interest 
 
Students and 
young people 
 
Organisations 
and campaigns 

Journalists 
 
Think-tanks 
 
NGOs 
 
Leaders 

Tech-savvy 
 
Political 

 

Professional 
 
Consultancies 
 
Researchers 
 
Staff 

 

General interest 
 
Students and 
young people 
 
Brings together 
audiences from 
all platforms 

 

Different platforms, different audiences 



How we gather content 

Editorial 
Calendar 

News and 
Events 
Planner 

Our social media 
network: 
shareable stories 

• Two to three posts per day 
for Facebook, G+, LinkedIn 
 

• More content can be shared 
on Twitter 
 

• Make connection with 
trending topics and current 
affairs 



 
 

 Is it useful, practical information for our audience? 

 

 Is it breaking news? 

 

 Is it a good story to share? 

 
 



European Commission on Facebook 

 250,000+ fans 
 

 1 million+ 
weekly reach 



Balanced content shaped for 
the audience 
 
Images, video and social 
media friendly text = no 
press releases!  





User-generated content 



Moderation policy 



Responding to questions 

Do! 
 
Be friendly  
 
Be objective 
 
Be helpful 
 
Be sensible 

Don't! 
 
Be defensive 
 
Argue 
 
Delete negative 
posts 
 



Responding to questions 



Free-to-use images  

• Search for 
creative 
commons  

 

• Photopin, 
Wikimedia 

 

• Always credit the 
image!  



EU_Commission on Twitter 
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 198k+ followers 
 
 Breaking the news 



Who are our followers? 



Real time news and information 

• Latest Press Releases made 'social' 

• Real-time updates on events (#EUCO, #eunobel, #eudeb8..) 

 

 



#EUChats 



Engaging on Twitter 

• Respond to questions 

 

• Mention other users – organisations, influencers 

 

• Use relevant hashtags 

 

• Be generous with shareable information, pictures 
and links 



European Commission on Google+ 

 Nearly 1 
million 
and 
counting!  



European Commission on LinkedIn 

 124 350+ 
followers 
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European Commission on YouTube 

 21,540+  

Subscribers 

 

youtube.com/
eutube 



Exploring new tools 



Going local, online and offline 

Citizens' Dialogues 

50+ events across 
Europe  
 
One hashtag: 
#EUdeb8 
 
19K+ mentions 
 
Reach of 50 million 
 
Important support 
from EDICs  



#EP2014 



Guidelines for Staff 

• Advanced common sense! 

 

• - 'Views are my own' 

• - Would you say it on the metro? 

• - Who can see your content?  

 



Questions? How can we help? 

COMM-Social-Media-
Team@ec.europa.eu 
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