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Share Europe         
Online  
pilot project  

• Fast, open, human  
 

• Discussing local issues in 
local languages from an EU 
angle  
 

• Delivering value to citizens  

 

Interactive communication with 
citizens online 

'We are present, we are listening, we care'  



Boosting the EU's local social media 
presence  

• Mapping of national social media January 2013 

• Community managers in Representations and EPIOs  

• 17 pilot countries from February 2013 

• 28 countries from November 2013  

 

• Reinforcing synergies with local players,  
including EDICs  

 



Results  

• A bigger buzz  

• More interaction  

• Body of good practice 

• Social media comes as standard  

 

 

 

 

Less formal = 
more impact 
 



Support available  

• Community management guidelines  

• Sharing of replicable best practice 

• Social media mapping reports  

• Editorial coordination  

• Training and ad-hoc support  

 

 



Social media mapping reports 

• Snapshot of social 
media landscape in 
every country 

• List of influencers 
and platforms, by 
topic and rank 







Customer service 



Customer service 



Customer service 



Local communication 

"Brussels says" 

 

No. 

 

National-oriented accounts with EU angle 



Local communication 



Relevant communication 



Value-adding communication 



Value-adding communication 



As a result… 

• Establishing relationships 

 

• Higher reach 

 

• Humanising institutions and EU comms 

 

• Creating a well-funtioning ecosystem 


